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Our Challenging Golf Market
Why It Needs a Brand New You
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So what

Who cares!

What's in this for ME?
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Imagine the future ‘ K A NNeaee
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If you're not



Who are you

Why should we care
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What's your story

A éDVISORY




KA NNeRsee™

Chicago Kid with Childhood Dream
College Game Plan to the TV Screen
Golf Changed My Life, Opened Doors
Anchor Away... a Career Pivot

C-Suite to Advising Others




KA NNeRsee™

@ rGA

Carolinas Section

Tell them your story

#elevatePGA




The challenge for all of us... N

How do we stand out?




> Your course
> Your business

» Staff you hire
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> Your course
» Your business
» Staff you hire
>
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We’'re all

on the clock

#elevate PGA
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Will you lea
the game
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Carolinas Section

Making your name brand

#elevatePGA /'\\



AR = sal
Executive presence... self-confidence

Control & composure... tough circumstances
Organization & preparedness... key meetings, moments
Personal presentation... dressed for success
Top presenter... stand out when you stand up

Making your name brand

#elevatePGA /N\



s HelevatePGA

Capacity to have an effect on the character,

development or behavior of someone or something
")

A person or thing that sways opiion or makes

an impact
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Case Study
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My LPGA ) e |
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Beyond outside the box
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Case Study

My LPGA

The Organization
Experience

Then .
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Depleted schedule (24)

Corporate sponsor waning

Low confidence
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My LPGA

Experience
Message Is everything
Jq PRESENTATION SKILLS SEMINAR MEDIA COACHING
Impressive Implications Avoiding the media
) of Storytelling penalty box
’ SOCIAL FAN FOLLOWING
: AMBASSADOR PROGRAM

‘Live chats’

|_ pG A LPGA in the know “Tweet at me’

‘Player takeover’




: Case Study

My LPGA -~ The Organization
Experlence" oo e o2 ] Now
| e Re-built relationships
Re-shaped message

Fresh message delivery

Growing the brand

Bolstered tournament
schedule (35)
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USA
TODAY o
SPORTS ipoea

as a symbol of
peace, unity, 10C

Taking pages from peers’ playbooks

Sharing info with other college coaches to g
during offseason has benefits, risks

Within two days of capping
spring football drills in April,
Temples Matt Rhule was in
Blacksburg, Va, meeting with
first-year Virginia Tech coach
Justin Fuente, one of his closest
friends in  the coaching
profession.

He wanted to follow the Ho
kies' practice routine. "I think
you get a lot from practice organi
zation,” Rhule said. And he want-

od to sit down with Fuente for a
meeting of the minds, in the sort
of cooperative détente seen

among would-be rivals — even if
the Owls and Hokies play in dif
ferent conferonces and against
different standards for success ~
during the offseason interlude be
tween spring practice and fall
camp.

"1 know them so well” Rhule
said. "1 want to see beh

discuss =
talking points in advance
Vine of the coming season. Some
sid. °f the  meetings occur on campus; oth-
A" ok 75 oocur between the white lines,
There is always something to syl as this month when coach-
::- gleaned x;‘(;nl,. backstage tour.  ing seaffy gather to co-host  slew
year ago, Rhule traveled to 2 of xat camps.
Force, meeting with Troy L'.\x;r "
houn and his coaching staff witha  smarter = t use colleagues and
long-range goal: Temple will play peers as a sounding board on a
Army to open this season and po-  wide range of topics,
et Navy to dedide the  knowledge on game-specific for-
tic Conference
Up. so Rhule wanted  » STORY CONTINUES ON 1<

L e AT MRS

Temples Matt Rhale, right, with Brian Kelly, has met with
Virginia Tech' Justin Puente and Air Force’s Troy Calhoun.

IT'S TIME TO PAY ATTENTION TO LPGA TOUR

Women'’s golf has
lenty of appeal

hristine Brennan

MMAMISH, wAsH, One by one
-y come to the media center at
» KPMG Women's PGAM'
nship to tell their stories of
rts success, athletes most of

don’t know, but certainly

?
e hout Lexi Thompson?
could win the Olympic gold
al for the United States 1t
en’s golf in Rio in !\“’_
ths. Please tell me gpds

garn? Stacy Lew:
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LPGA tour wins

1

#eIéVate PGA

AN A Y N AN A Y A N A AN

But a new day just

Utilized our INFLUENCERS

Everyone knew the message

Involved media in our news delivery

Merchandised our ‘earned media’

And »

" BUSINESS
- AWARDS




How It Applies to YOU




Reaching Your Highest Summit
Keys to your professional climb




KA NINergz™

“Love every golfer




Love every qcC
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Influencers

KannAdyvisory.com



KA NINergz™
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Be star commmunicators

PGOLFERS
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KA NINergz™

“Challenge the norm
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Reaching Your Highest Summit
Keys to your professional climb




Today's Brand Influencers

Media W
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Who's missing?
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Today's Brand Influencers KANN

Athletes
Coaches

Students YOU Facility
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Become a Brand New Influencer
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Where do brands begin







Outside world




elevate awareness

~ NINgras®™




Kraigslist

Being YOUR Best Influencer

Live your course

Earn five star ratings

Advertise different than others
Develop your brand with purpose
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If you want to be relevant ...
carve out your nich
and focus on relevant things

Building
1



Brand New You

Why it Matters

‘Word of Mouth Marketing’




Brand New You

Why it Matters

‘Word of Mouth Marketing’

Career Advancement




‘Word of Mouth Marketing’ ’

(
4 Career Advancement ~§

Bigger Spotlight for Your Profession
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Golf Needs Brand Influencers WHO

Create Shareable Conversation

#elevatePGA
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Golf Needs Brand Influencers WHO

Create Shareable Conversation
Showcase Something Different

#elevatePGA K /’\ NI NARUsORY



Golf Needs Brand Influencers WHO

Create Shareable Conversation
Showcase Something Different
Consistently Deliver Value That Inspires

#elevatePGA K /f\\ NN 22YsRY



Golf Needs Brand Influencers WHO

Create Shareable Conversation
Showcase Something Different
Consistently Deliver Value That Inspires
Attract Followers

#elevatePGA K /.,\\ NIN22YsRY



Elevating YOUR Business BRAND....




Who are You?

What else can you deliver?

N ADVISORY
GROUP

ELEVATING COMMUNICATION

K NN




Who are You?

What else can you deliver?

B
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#HelevatePGA
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HOW we do w m ‘znd how we
tell people wha do means a whole
lot more in building a brand.
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Broadcast Your Story...

The more you share,
the bigger your brand becomes.




Questions

Carolinas Section
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My challenge...
FIND YOUR VOICE

@ rGa

Carolinas Section

You can’t preach unless you
get them in the church.”
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I’ll leave you with this...

Take them into
your world

Connect with
ﬂr audience

#elevatePGA

Carolinas Section

et others share
your story

Build
your influence

| Sell your brand
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