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Our Challenging Golf Market
Why It Needs a Brand New You



#elevatePGA

@KraigKann

@KannAdvisory
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We’ve all heard it before

So what

Who cares!

What’s in this for ME?

#elevatePGA
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Imagine the future
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If you’re not 

climbing… 
Who’s 

going to 

follow 

you?
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Who are you
Why should we care

#elevatePGA
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What’s your story

#elevatePGA
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My Path
My Story

--Kraig Kann 

Chicago Kid with Childhood Dream

College Game Plan to the TV Screen

Golf Changed My Life, Opened Doors

Anchor Away… a Career Pivot

C-Suite  to  Advising Others
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Tell them your story

#elevatePGA
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The challenge for all of us…

How do we stand out?
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➢Your course

➢Your business

➢Staff you hire

➢???   

Getting Noticed – Golf needs it
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➢ Your course

➢ Your business

➢ Staff you hire

➢ YOU

Getting Noticed – Golf needs it
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We’re all 

on the clock

#elevatePGA
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Will you lead

the game?
Will

the 

game 

lead 

you?



#elevatePGA

KANNADVISORY.COM
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Making your name brand

#elevatePGA

Lay your cards on the table
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Making your name brand

#elevatePGA

Executive presence… self-confidence

Control & composure… tough circumstances

Organization & preparedness… key meetings, moments

Personal presentation… dressed for success

Top presenter… stand out when you stand up

Golf industry leadership… someone who builds “_________”
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Capacity to have an effect on the character, 

development or behavior of someone or something

A person or thing that sways opinion or makes 

an impact

verb

noun

Influence

#elevatePGA
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INFLUENCE
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My LPGA 
Experience

Attention is not a given

No waiting for others      
to talk

Strategic & creative 
communication

Beyond outside the box

My Awakening

Case Study
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My LPGA 
Experience

Depleted schedule (24)

Corporate sponsor waning

Low confidence

Media perception

Public perception

The Organization 

Then

Case Study
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Impressive Implications 

of Storytelling

PRESENTATION SKILLS SEMINAR

Avoiding the media 

penalty box

MEDIA COACHING

LPGA in the know

AMBASSADOR PROGRAM
‘Live chats’

‘Tweet at me’

‘Player takeover’

SOCIAL FAN FOLLOWING

Message is everything

My LPGA 
Experience
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My LPGA 
Experience

The Organization 

Now

Re-built relationships

Re-shaped message 

Fresh message delivery

Growing the brand

Bolstered tournament 

schedule (35) 

Case Study
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Utilized our INFLUENCERS

Everyone knew the message

Involved media in our news delivery

Merchandised our ‘earned media’

And ►

The organization wins

#elevatePGA
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How It Applies to YOU
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Reaching Your Highest Summit
Keys to your professional climb
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“Love every golfer  
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Reverse the role – their needs, vote above all

Love every golfer 



Influencers 

connect

KannAdvisory.com
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“Be star communicators
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Have a real message – own it, share it

Be star communicators



Influencers

own the room

@KraigKann



Influencers 

are master

storytellers
@KraigKann
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“Challenge the norm
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Set a new curve, drive for bigger and bolder

Challenge the norm 



Influencers 

are change agents

KannAdvisory.com
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Influencers 

sell ideas

@KraigKann



Influencers 

elevate brands

@KraigKann
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Reaching Your Highest Summit
Keys to your professional climb



40Who’s missing? 40

Actors

Celebrities

Athletes

Coaches

Media

Personalities

Social Media

Bloggers

Today’s Brand Influencers
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YOUR

Today’s Brand Influencers

Actors

Celebrities

Athletes

Coaches

Media

Personalities

Social Media

Bloggers

Students You Facility
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July

Atlanta             19-22     (guest speaker at Leadercast on 21st, meeting about alignment)
San Francisco  25-26     (moderator and Tedtalk at PR Sports Summit)
Tampa               31          (meeting with TuckerHall about consulting/collaboration)

August

Orlando    3      (keynote for entire faculty 300 people The First Academy HS)
Orlando   15     (workshop execs 28 people full day at Diamond Resorts International)

September 

Austin      21       (workshop sales and execs  Lamont & Associates)
W.Palm 28       (workshop or keynote for United Way Board)

* Denotes tentative or in works/not under contract

Y – O – U

C – E – O 

#elevatePGA

Hands on Your 
Own Brand

Become a Brand New Influencer
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Where do brands begin
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Inside world
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Outside world



Influencers 

elevate awareness

KannAdvisory.com
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Live your course

Earn five star ratings

Advertise different than others

Develop your brand with purpose

47

Being YOUR Best Influencer



48

Building YOUR brand 

If you want to be relevant …

carve out your niche 

and focus on relevant things 

that get your brand noticed.”

“
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Brand New You
Why it Matters

‘Word of Mouth Marketing’
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‘Word of Mouth Marketing’

Career Advancement

Brand New You
Why it Matters
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Brand New You

‘Word of Mouth Marketing’

Career Advancement

Bigger Spotlight for Your Profession

Why it Matters
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Golf Needs Brand Influencers WHO

Create Shareable Conversation

#elevatePGA
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Golf Needs Brand Influencers WHO

Create Shareable Conversation

Showcase Something Different

#elevatePGA
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Golf Needs Brand Influencers WHO

Create Shareable Conversation

Showcase Something Different

Consistently Deliver Value That Inspires

#elevatePGA
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Golf Needs Brand Influencers WHO

Create Shareable Conversation

Showcase Something Different

Consistently Deliver Value That Inspires

Attract Followers

#elevatePGA



Elevating YOUR Business BRAND…
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Who are You?
What else can you deliver?
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Who are You?
What else can you deliver?



59

#elevatePGA

“What we do means a lot.

How we do what we do and how we 

tell people what we do means a whole 

lot more in building a brand.
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Broadcast Your Story…

The more you share, 

the bigger your brand becomes.“
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Questions
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My challenge… 

FIND YOUR VOICE

You can’t preach unless you 
get them in the church.”
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Build 

your influence
Connect with 

your audience

Take them into 
your world

Sell your brand

Let others share   
your story

I’ll leave you with this…

#elevatePGA
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If you’re not climbing… 

Who’s 

going to 

follow you?
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Our Challenging Golf Market
Why It Needs a Brand New You


